
Why Employee Training 
is Key to Stopping 
Cyber Attacks at Auto 
Dealerships  

Auto dealerships are increasingly vulnerable to cyber 
threats. As the automotive industry adopts more 
digital technologies, the risk of cyber attacks targeting
sensitive customer data, financial transactions, and 
operational systems grows exponentially. One crucial 
line of defense against these threats is comprehensive 
employee training in cybersecurity. 

Auto dealerships are prime targets for cyber attacks 
due to several factors, including: 

Customer Data: Dealerships store vast amounts of 
customer information, including personal details, 
financial records, and vehicle service histories. 

Financial Transactions: With high-value transactions 
occurring daily, dealerships handle significant financial 
data that cyber criminals seek to exploit.

The Role of Employee Training 
Employee training plays a pivotal role in safeguarding 
auto dealerships from cyber threats: 

     Awareness of Phishing and Social 
Engineering: According to a study by  Retarus, 
90% of data breaches are caused by phishing attacks, 
making it the primary threat vector for cyber criminals. 
Proper training can educate employees on identifying 
phishing emails and suspicious activities. Phishing 
remains a popular method because it targets the 
human element, which is often the weakest link in the 
security chain.

 
  

2. Password Management: Weak or reused 
passwords are a common entry point for cyber 
criminals. Training programs can emphasize strong 
password practices, two-factor authentication, and 
password manager tools.  

3. Data Handling Best Practices: Employees
need to understand the importance of data privacy 
and secure handling procedures. Training should 
cover data encryption, secure file transfers, and 
compliance with industry regulations like the FTC 
Safeguards Rule. Educating employees on these 
practices ensures they can protect sensitive 
customer data from being accessed or misused by 
unauthorized parties. 
 
4. Incident Response and Reporting: 
Training should also include procedures for incident 
response and reporting. Employees must know the 
steps to take if they suspect a cyber attack, 
including who to notify and how to contain the 
threat. A well-informed workforce can help mitigate 
the damage of an attack and prevent its spread. 

Dealerships that prioritize cybersecurity training 
may find it easier to comply with industry regulations
and standards. Regulatory bodies often require 
proof of ongoing training and education as part of 
compliance audits. By maintaining up-to-date 
training records, dealerships can demonstrate their 
commitment to protecting customer data and 
adhering to legal requirements. 
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Beyond immediate security benefits, comprehensive 
cybersecurity training programs contribute to 
long-term cultural shifts within organizations. 
Employees who are regularly trained in cybersecurity 
are more likely to adopt a security-first mindset, 
leading to more vigilant and proactive behavior. This 
cultural change can create a more resilient 
organization capable of adapting to new threats. 

Empowered employees who are well-versed in 
cybersecurity best practices form a crucial part of 
the dealership's defense strategy, ensuring a safer 
digital environment for customers and stakeholders 
alike. 

For more information about securing your dealership 
visit www.OneStepSecureIT.com or call us at 
(623) 227-1997.  

 

 Is your dealership's 
security strategy providing 
proper protection?

Find out with our Free 27-Point 
Inspection.
www.onestepsecureit.com/27point-inspection  

(623) 227-1997
hello@onestepsecureit.com
www.onestepsecureit.com

Conect with us at:
@onestepsecureit


